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Optimizing Doctor Review Sites

Top Review Sites

•	Yelp (145 million average monthly unique users)

•	 HealthGrades.com (30 million average monthly users)

•	 WebMD.com (75 million average monthly users)

•	 Vitals.com (15 million average monthly users)

•	 RateMDs.com (2.3 million average monthly users)

Managing Your Online Review Sites

•	 Claim your page as the business owner to have access to update your profile 
information.

•	 Ensure your business information is complete and accurate so customers can easily 
contact you with your phone number, address, about you section and website.

•	 Set up alerts to be notified when you receive a review or message.

Tips and Techniques

1. 	Monitor review websites by setting up a Google Alert for your practice or subscribe 	
		  to a reputation management service to monitor all mentions of your company. 	
		  Some examples:

		  ReputationX.com

		  1seo.com

		  BrandYourSelf.com

		  Reputationmanagementconsultants.com

2.	Many satisfied patients won’t take the time to post a review unless you ask them. 	
	 Simplify the process by setting up an automatic email service to request they leave 	
	 a review after a visit.

3. 	Add a “Read My Reviews” tab to your website and social media pages. This provides 	
	 a compelling call to action for potential patients to read. You also can add links to 	
	 reviews in customer newsletters or promotions.



Responding to Negative Reviews	

1. 	Create a policy for responding to negative reviews and designate one person to 	
	 act as spokesperson. While you do not need to respond to all positive reviews,  
	 it is recommended you respond to all negative reviews.  

2. 	When a negative review appears, you must respond in a timely manner. Keep HIPAA 	
	 and patient privacy at the forefront of your mind as you reply. Work with your legal 	
	 counsel to develop a series of HIPAA-compliant answers.

3. 	Consumers weigh the opinions of others heavily, even if they don’t personally 	
	 know the other person. They are more likely to trust a healthcare practice that  
	 takes time to respond to reviews and displays a human element.

Sample Responses	

We take all feedback very seriously and appreciate you letting us know of your 
concerns. Please contact us directly at info@ourwebsite.com or call our office so we 
can discuss this matter.

Providing quality care is very important to us. Please message us your email or phone 
number so we can reach you directly and address your concerns.

We’re sorry to learn about these concerns. We would like to speak with you to see if we 
can help. Please contact us at info@ourwebsite.com or call our office at xxx-xxx-xxxx. 
We hope to hear from you soon.
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